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Brand your wellness initiative 
Engage employees 

A brand can represent of a number of things, from the overall reputation of your organization to the performance of a specific product. For your workplace wellness initiative, a brand can define your organization’s commitment to employee health and wellness. 

Engage employees in the activity of determining your wellness brand. Pair a “name” along with a “logo” and use that brand each time you promote an event, program or policy. In addition, there will be times when leadership sends communications (e.g., e-mails, letters) on behalf of your wellness initiative; 
make the brand visible on those announcements as well. Pretty soon your employees will take notice of the positive changes within your work environment and associate opportunities for health improvement with your wellness brand.
Two approaches to involve employees
Option 1:  Hold a contest 

1. Announce the contest. (See sample contest format at the end of this document.)
2. Collect the ideas submitted.
3. Review the ideas.
4. Choose a name.
Example: A fictitious organization, Custom Design, is in the graphic arts design business. After conducting a contest, the list of entries was narrowed down to the top five:
Designing my health 

Drawn to health
Draw me healthy
Custom Design: A picture of health
Design for better health 
After reviewing the entries, the wellness committee determines that it likes the name 
“Drawn to health.” 

The contest prize is awarded to the employee who submitted that entry name.
Drawn to health
5. Choose a logo to go with the name.
· Review all logo ideas and drawings submitted.
· If you’re fortunate to have a graphic design team at your organization – enlist their help to enhance the logo. For example, a Custom Design employee sketched out an apple in a person’s hand in the middle of a couple of shapes – to portray health (apple), the individual’s involvement (the hand), and the nature of their business (shapes). The sketch was then formulated into a strong and yet dynamic looking logo – including the wellness initiative name. (See below.) 
6. Once you have the final logo design, put the name and logo together to form your wellness initiative’s brand. 
7. Obtain approval for the brand from legal and leadership, if needed.

8. With your new brand prominently displayed on your release, send a formal announcement from senior leadership: 
· Make a formal announcement to kick off the employee wellness program.
· Announce the winner(s) of the brand contest.

· Highlight any upcoming wellness initiatives (biometrics, health assessment, recruitment for wellness committee, etc.).   

Option 2:  Via committee – develop and vote on the name for the wellness initiative
1. During a planning or wellness committee meeting, brainstorm names for your wellness initiative.
· To get ideas flowing, ask attendees to provide words that remind them of health and wellness, and words associated with your organization or industry.
· Capture ideas on a whiteboard or large pieces of paper.

· Discuss and vote on words that are most liked by attendees.
· Next, try clustering words together as in the graphic arts organization example above.
· Develop combinations of words that represent the nature of your business along with words that depict health and vitality.
2. Narrow the list to three-five final names.
3. Conduct a vote to select the name of your wellness initiative.
4. Post-meeting: Have a member of the graphic design team or a creative individual develop two or three logo options.
5. At the next planning or wellness committee meeting, vote on the final logo. 
6. Put the name and logo together to form your wellness initiative’s brand.
7. Obtain approval for the brand from leadership, if needed.

8. With your new brand prominently displayed on your communication, send a formal announcement from senior leadership: 

· Make a formal announcement to kick off the employee wellness program.

· Announce the winner(s) of the brand contest.

· Highlight any upcoming wellness initiatives (biometrics, health assessment, recruitment for wellness committee, etc.). 

[Directions: Copy and paste this information on your organization’s letterhead and announce your contest.]
We’re hosting a contest!
Help us develop a name and logo for our employee wellness program
<Organization Name> is excited to announce that we are in the initial stages of developing an employee wellness program. Soon, you’ll be hearing more about all the ways we want to support you in becoming healthier. Before we can make this announcement – our wellness program needs a name and identity. 
We need your help! 
We recently developed a wellness vision statement for our organization:

<Vision Statement>

Use your creative side to think about how you can blend our organization’s name and a wellness/health theme into a name and logo for our wellness program. The winning entry will receive a prize of <prize information>.
Optional – sketch or describe a logo to match your suggested program name.
	Your name: 
	Phone:
	Department: 



	List a name (or names) for our employee wellness program:


	Draw or describe a logo that fits with your suggestion(s) for a program name (optional):



Return this page to: <name, department/routing #>    Deadline for contest entries: <date>
Note: This process may take from two to six months. 
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Drawn to Health
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